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2| Branding Process

Sketches Final design sketch
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3. BRAND IDENTITY 
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The symbol is a 

continuous element 

combining the 

first letters of the 

museum’s name. 

The Logo

The signature has a 

serif logotype, the 

same as the brand 

headings.
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Logo 
Variations

1 Combination Mark

2 Letter Mark

3 Brand Mark

4 Combination Mark with Claim

1
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2

3

4
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0.6cm

Logo 
Rules

1 Minimum Size

2 Free Zone

1.5 cm

4.0 cm

2.2 cm

4.0 cm

1

2
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Color 
Palette

1 Primary

2 Secondary

#c05340

CMYK: 19, 79, 80, 7 

RGB: 192, 83, 64

Panton: P 49-14 U

2

1

#938e75

CMYK: 43, 37, 56, 6 

RGB: 147, 142, 117

Panton: 451 CP

#22120f

CMYK: 61, 72, 69, 81 

RGB: 34, 18, 15

Panton: 439 CP
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Instituional
Fonts

1 Marion

2 Frutiger 

2

1

1

Palazzo Davanzati
Enter the Past

The prestigious Davizzi family owned this 14th-
century palace in one of Florence’s swankiest 
medieval neighborhoods (it was sold to the 
Davanzati in the 15th century). The place is a 
delight, as you can wander through the surprisingly 
light-filled courtyard, and climb the steep stairs to 
the piano nobile (there’s also an elevator), where 
the family did most of its living. The beautiful 
Sala dei Pappagalli (Parrot Room) is adorned with 
trompe-l’oeil tapestries and gaily painted birds.

Example
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Aa Frutiger 45 Light

This is a Subheader example. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Light 
Regular

Bold
Ultra Bold

Frutiger

In 1968, Adrian Frutiger designed Frutiger as an suitable 

Font with specific legibility requirements. The Frutiger family 

is neither strictly geometric nor humanistic in construction, 

therefore, its warm and subtly.

Marion is an unambiguous transitional serif typeface, designed 
by Ray Larabie. It has the general structure of Century 
Roman and has unique hammer claw serifs of the round 
capitals. It was created with a general idea of rustic Canadian 
pseudohistoricism. 

Aa Marion Bold
This is a Headline example.

Aa Marion Regular
This is a Logo script example.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Regular
Italic
Bold

Marion
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Pattern
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4. MERCHANDISING
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Ticket
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Palazzo 
Davanzati

Signage
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Website
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Brochure Front
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Brochure Back
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Business Card Key Chain
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BagBooklet/Pen


