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The Logo

Palazzo

Davanzati
The symbol is a The signature has a
continuous element  serif logotype, the
combining the same as the brand

first letters of the headings.
museum’s name.
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Logo
Variations

1 Combination Mark

2 Letter Mark

3 Brand Mark

4 Combination Mark with Claim
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Palazzo
Davanzati

Palazzo
Davanzati

Palazzo
Davanzati
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b

Palazzo Palazzo Palazzo
Davanzati Davanzati Davanzati

Enter the Past Enter the Past Enter the Past

Brand Guidelines | Palazzo Davanzati



Corinna Wiegand | Master Graphic Design Studio

Logo
Rules

1 Minimum Size
2 Free Zone

0.6cm
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% Palazzo
Davanzati

4.0 cm

> em % Palazzo
' Davanzati

Enter the Past

1.5cm

4.0cm

Palazzo
Davanzati

Enter the Past
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Color
Palette

1 Primary
2 Secondary

#c05340

CMYK: 19, 79, 80, 7
RGB: 192, 83, 64
Panton: P 49-14 U

#938e75

CMYK: 43, 37, 56, 6
RGB: 147, 142, 117
Panton: 451 CP

#22120f

CMYK: 61, 72, 69, 81
RGB: 34, 18, 15
Panton: 439 CP
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1

Instituional

Fonts

1 Marion
2 Frutiger
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Palazzo Davanzati
Enter the Past

The prestigious Davizzi family owned this 14th-
century palace in one of Florence’s swankiest
medieval neighborhoods (it was sold to the
Davanzati in the 15th century). The place is a
delight, as you can wander through the surprisingly
light-filled courtyard, and climb the steep stairs to
the piano nobile (there’s also an elevator), where
the family did most of its living. The beautiful

Sala dei Pappagalli (Parrot Room) is adorned with
trompe-1’oeil tapestries and gaily painted birds.

Example
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Aa
Aa

Marion

Regular
Italic
Bold

Marion Bold

This is a Headline example.

Marion Regular a
This is a Logo script example.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopagrstuvwxyz
0123456789

Marion is an unambiguous transitional serif typeface, designed
by Ray Larabie. It has the general structure of Century
Roman and has unique hammer claw serifs of the round
capitals. It was created with a general idea of rustic Canadian
pseudohistoricism.
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Frutiger

Light
Regular
Bold
Ultra Bold

Frutiger 45 Light
This is a Subheader example.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789

In 1968, Adrian Frutiger designed Frutiger as an suitable
Font with specific legibility requirements. The Frutiger family
is neither strictly geometric nor humanistic in construction,
therefore, its warm and subtly.
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Pattern
® O o
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Signage

Brand Guidelines | Palazzo Davanzati



Corinna Wiegand | Master Graphic Design Studio

4 | Merchandising

Palazzo Davanzati
Enter the Past

A rare and magnlflcent sxample of & 14th-century resldesce in Flor-
ence, Paliers Davanestl represents the reansbtional perlod betwess the
medieval tower howss and the Resadssance palsce. The palece was
tusdle around the mid-14ch contary by the preerfil Davizel family of
meerchamts and benkers, im Va Porta Rossa whers reabdoed ssch
wealthy Florentine familles as the Bamolinds, the Fovesls, the Monald-
Is, #nd the Davsnzatls themselwes, who would beter Become the
palace's pwners.

Established sowards the end of the 14th cemtary, the wealthy wool
guild memhers of the Davizzl famdly were the At own te bouse,

Website
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Via Porta Rossa, 13 - 50123 Firenze
Phone +39 055 0649460
Q. rare and magnificent example Email: mn-bar.museodavanzati@beniculturali.it
of a 14th-century residence in
lorence, Palazzo Davanzati

represents the transitional period
between the medieval tower house
and the Renaissance palace. The
palace was built around the mid-
14th century by the powerful Davizzi
family of merchants and bankers, in
Via Porta Rossa where resided such
wealthy Florentine families as the
Bartolinis, the Foresis, the Monaldis,
and the Davanzatis themselves, who
would later become the palace’s

Palazzo
Davanzati

Enter the Past

OPENING HOURS TICKETS

owners.

Established towards the end of the
14th century, the wealthy wool guild
members of the Davizzi family were
the first to own the house. In 1578, it
was sold to the rich merchants of the
Bavanzati family, who homed in it
until 1838.

After various restorations, the
building is, since 1951, owned by the
Italian state and maintained open

as a museum exhibiting the old
Florentine lifestyle of the wealthy
Davanzatis.

\ 4

Monday 1:45 - 6:30PM
Tuesday Closed
Wednesday  2:00 - 6:30PM
Thursday ~ 2:00 - 6:30PM
Friday 2:00 - 6:30PM
Saturday 1:45 - 6:30PM
Sunday 9:00AM - 1PM,
1:45 - 6:30PM

www.bargellomusei.beniculturali.it
@ @bargellomuseums

#museidellbargello
#palazzodavanzati

Standard Ticket: € 6,00
Reduced Ticket*: € 2,00

*Visitors between 18 - 25
years

Brochure Front

-»oog;:.?""/y

MUSEl
DEL
BARGELLO
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IMECOVER AN ANTIQUATED FAMILY HOME IN MIDDLE OF A CITY ABUNDANT WITH

RENAISSANCE ARCHITECTLURE. .,

Chwmership Tirmeline
1330 1516 1578 1838
Thoredaad lamel Rerdind bk Dlwssroaatl Lamily Tiwewa s
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Business Card Key Chain
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Booklet/Pen
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